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Consumers Take a breather but Loving the Economy
Following Chain Store Guide’s recently completed round of January polling, the top-level US Spend-
ing Monitor is relatively flat this month, but like the component Restaurant Spending Index, it sits on a 
10-month high. That Restaurant Spending Index experienced a slight uptick, reflecting diners’ intentions to 
continue their restaurant spending habits in the second month of the year.  Thoughts of this month’s Super 
Bowl and anticipated food and beverage spend likely played a role in shaping responses and holding the 
Restaurant Spending Index steady. 

On the retail front, we see a decline in the Retail Spending Index as consumers catch their breath after 
the holidays and wait for those tax-return checks. Digging deeper into the polling, the bigger story may be 
overall consumer satisfaction with the direction of the economy. We hit a new all-time high-water mark for 
a second consecutive month, as 54% respondents rated the US economy as ‘excellent’ or ‘good’ (see page 
2), so it won’t surprise us to see the Retail Spending Index bounce back next month.
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54% of Consumer rate the economy as ‘excellent’ or ‘good’
Highest Mark in Poll History

Delivering a dose of good news for 
the new year, a record 54% of con-
sumers felt the labeled the state of 
the economy as ‘excellent’ or ‘good.’ 
While the chart on the right displays 
the results from the last 12 months, 
the 54% result beats all others in the 
4-year history of CSG’s Consumer 
Spending Report polling. 

January 2018
Q. In a typical week, how many times 
do you eat out? 

Dining Trends 
The graph on the left quantifies the rise in the percent 
of the population that dines out at least once a week 
over the last four years. The pie chart below displays a 
snapshot of our most recent results. 

Q. How would 
you rate the U.S. 
economy?

Dining Out at Least Once a Week



Q. In the next month, will you spend more, less or
about the same on  ____________________

The retail story this month is consumers anticipate hitting the pause button on some retail spending as the 
February doldrums set in. The charts below provides some color as to where that story plays out. 

Q. In the next month where/How 
will you make the majority of your 
retail purchases?

Retail Focus 

January 2018



The CSG US Spending Monitor, Retail Spending Index, and Restaurant Spending Index are monthly index-
es of consumer spending intentions and capacity based on interviews with a random sample of 1,500 
U.S. adults. In addition to spending, the survey asks consumers their opinions on the U.S. economy and 
their personal finances, retail and other discretionary spending. The Monitor began in January 2014 with 
a base index of 100. CSG captures a unique view of consumer, retail, and foodservice spending inten-
tions. The CSR includes the CSG US Spending Monitor, which tracks economic confidence and spending 
intentions of US consumers, the CSG Restaurant Spending Index, which measures consumer spending 
intentions for restaurant purchases, and the CSG Retail Spending Index that measures consumer retail 
and discretionary spending confidence.

About the Consumer Spending Report

About Chain Store Guide

For 80 years, Chain Store Guide (CSG) has been the leading provider of comprehensive and definitive 
retail and foodservice intelligence to businesses around the world.

Chain Store Guide data is the definitive source that is used by manufacturers, suppliers, service provid-
ers, brokers, real estate professionals, retailers, analysts, consultants and other professionals seeking to 
gain insight into retail and foodservice markets in the U.S. and Canada. 

Our data includes all major retailers, restaurants, distributors and wholesalers in the United States and 
Canada with contact information on over 747,000 establishments. 

• Competitive Analysis
• Proximity Analysis
• Market Share Reporting
• Industry Profiling
• Market + Trend Analysis
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Our Data is Used For
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