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Emerging Technologies and the Year in Review
The world of retail and foodservice technology continues to evolve despite the exceptional amount of 
economic uncertainty and struggle over the past few years that has turned businesses upside down 
and pulled companies, many of which have been historically strong and profitable, into the black hole of 
bankruptcy. This is expected to continue throughout 2012. 

Yet many times these hardships bring out the innovators, risk takers, and visionaries that forge new and 
exciting directions in their industries. Over the past year there have been a few exciting advances in 
new and existing technologies across both the retail and foodservice industries. There have also been 
changes to once promising technologies that don’t quite fit the current needs of today’s consumers. 
Change is inevitable in the retail and foodservice landscape but it’s also necessary to remain competitive. 
There are no guarantees and many promising emerging technologies will fizzle out (remember biometric 
payments?) while others have the real potential to take off in 2012 and beyond. 

Google Wallet

Google Wallet is an attempt to define 
the future of mobile commerce. But the 
question remains - are consumers and 
retailers on board for payments with a 
phone? Google’s sell to consumers is 
about consolidation, or the convenience 
of having everything in one place: on your 
phone. But this app can do more than just 
pay, it stores loyalty cards and coupons 
for easy accessibility and use when 
checking out. 

Although it’s years away from broad 
implementation, the growth so far has 
been quick. NFC chips will make their way 
into more mobile devises in 2012. Google 
has partnered with major companies 
like OfficeMax, Macy’s, American Eagle 
Outfitters, and Foot Locker to offer 
the solution. Companies like Chevron, 
Pinkberry, and Subway have plans to 
offer Google Wallet in the near future.

RFID Back on Track?

The use of RFID technology in the retail industry has shown 
extreme promise from the start and has proven to be an 
effective inventory tracker, improving accuracy levels to 
record highs; however, the popularity and enthusiasm for the 
technology has been slowly fading over the past few years. 
Cost and ROI has been a big inhibitor to broad adoption, 
along with limitations on tracking certain types of objects.  

But after two years of testing, Macy’s will be among the first 
retailers to roll out RFID on such a large scale since Walmart 
mandated the RFID initiative to its top suppliers. Walmart 
was an early adopter of the technology and some consider a 
pioneer user of RFID. 

Macy’s rollout will begin by third quarter 2012 and will cover 
men’s furnishings, men’s slacks, intimate apparel, denim, 
women’s shoes and some private brands. This inventory 
amounts to about 30 percent of sales.

Macy’s has seen and expects to continue a 97 percent or 
higher accuracy level. Even with this big announcement it still 
appears broad adoption could be a vision of the past. 



Going Mobile in the Store

Some very innovative retailers have started to roll out mobile 
devices to their store level employees. These devices have 
various functions and advantages, specifically helping store 
associates offer better customer service and even completing 
a purchase/ transaction in the middle of an aisle instead of at 
the traditional front end checkouts. 

By the start of 2012 Lowe’s will have issued 42,000 iPhone 
mobile devices to its store associates and Pacific Sunwear will 
have Apple iPads in nearly 50% of its stores. Urban Outfitters 
now has mobile POS (iPod Touch) in all of the chain’s stores. 
Each are equipped with attached readers for swiping payment 
cards.

In addition to these, Nordstrom, JCPenney, and Gucci are all 
in the process of piloting Apple’s iPad’s for in-store use. Giving 
associates these tools not only helps with the service level 
they provide to customers, but opens the doors to the bigger 
picture – mobile point of sale.

Self-Checkout Lanes on 
the Decline

Pay at the pump has been a huge 
success in convenience stores, but self-
checkout technology has struggled to 
really gain popularity in the supermarket 
and home center industries. A recent 
study by Food Marketing Institute shows 
that in 2010, customers at stores with 
self-checkouts only used them about 
16% of the time, this down from 22% in 
2007. 

Self-checkouts were supposed to 
save retailers on labor costs and offer 
consumers time saving opportunites, but 
the trend shows a decrease in consumer 
preference for these machines.  Recently 
Albertsons LLC has removed all self-
checkout lanes from its stores and 
Kroger removed them in one high 
volume store in Houston and will make 
determinations for all other stores as it 
remodels them.

A new version of the self-checkout 
concept called “ScanIt!” is being 
rolled out in Stop & Shop and Giant 
supermarkets in the Northeast. It works 
as shoppers use an easy-to-read 
scanner device that is connected to 
their shopping carts. Customers scan 
and bag their items and the device 
keeps a running total.  Delhaize Group’s 
Bloom stores offer similar scanners to 
customers. 

IBM Still First in Retail POS

According to Chain Store Guide’s 2012 Database of Retail 
Technology, companies rely heavily on IBM for their point of 
sale solutions, so much so that IBM is used by 21% of the over 
1,700 companies profiled in the database. 

IBM is the POS market share leader in five of the eight main 
retail industries: Apparel, Department, Discount, Drug, and 
Supermarket. The company has a strong presence in the 
foodservice market as well. In 2009 and 2010, the company 
held an 11% market share in foodservice establishments, 
dropping only one percent by 2011. IBM trails only MICROS 
and Radiant Systems. 

What does this mean for their competitors? IBM has held this 
top spot for 12 years. Going back to CSG’s 2001 Market Study 
of Retail Technology, IBM held a 23% market share at that time 
and has hovered around that position ever since. 
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Pay at the Table 

Pay at the table implementation is still growing at a slow pace despite the popularity of mobile devices 
such as tablets and the iPad, which help make this concept both cheaper for the company to install and 
convenient for the customer to use. 

It’s hard to understand why this concept isn’t taking off much faster. In fact, the iPad FIRMS POS system 
offers a 90% savings on a traditional POS system and can be implemented in restaurants at any level 
-- from the individual restaurant to multinational chain restaurants. Some restaurants are also using these 
to hold their menus and wine lists, as well as offer customers internet and access to applications ranging 
from sports updates to games that help keep kids occupied at the table. 

What hasn’t changed on a large scale is the same old habit of handing off a credit card to the waiter or 
waitress for 5 minutes while they ring up the order. This seemingly care free consumer habit continues to 
be status quo despite the rise in credit card fraud, identity theft, skimming technology, etc… There is big 
potential for pay-at-the-table technology and the iPad could open the door.  

Chain Store Guide’s 2012 Databases of Retail and Foodservice Technology are designed to help 
users identify the technology currently implemented in the leading retailers and foodservice operators. 
CSG’s research cycle is perpetual and each database is refreshed weekly with updated information, 
providing you with the most current data. 

Both databases are designed to help your business grow. Please feel free to contact me with your 
comments and feedback.  

Matt Werhner
Managing Editor
Chain Store Guide
mwerhner@chainstoreguide.com

http://www.chainstoreguide.com/c-73-technology.aspx
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This database includes: 

• 1,700 Retail Chains
• 19,000 Technology Buyers & Executives
• 15,900 Executive Email Addresses 
• Weekly Updates

Popular Retail Technology Search  
Options Include: 

• Personnel Titles
• Type of Business
• POS Hardware/Software Brand
• Corporate IT System
• Customer Loyalty Software
• Supply Chain Mgt Software
• Database System
• Payment System
• Buying Decision Within Next 12 Months

 This database includes:

• 1,450 Restaurant and Foodservice Chains
• 12,500 Technology Buyers & Chain Executives
• 10,300 Executive Email Addresses
• Weekly Updates

 Popular Foodservice Technology Search  
 Options Include:

• Personnel Titles
• POS Hardware/Software Brand
• Corporate IT System
• Customer Loyalty Software
• Supply Chain Management Software
• Database System
• Payment System
• Buying Decision Within Next 12 Months

Retail 
Technology 
Plus

Foodservice
Technology 
Plus




